TEST TASKS FOR INTERNATIONAL PHARMACEUTICAL MARKETING

1. The set of interconnected national markets of individual

states involved in the international division of labor, trade and

other economic relations are:

A. International market

B. Currency control

B. Economic environment

D. Commodity market

D. The drug market
2. The basis of international marketing is:

Principles of national marketing

A. Reducing the cost of public medicine

B. High internal competition

B. Geographical factors

D. Reorientation from the seller's market to the buyer's market
3. Activities aimed at protecting domestic producers are:

A. Embargo

B. Free trade

B. Customs tariff

D. Protectionism

E. Quota
4. Free trade policy is:

A. Free trade

B. Embargo

B. Protectionism

D. Customs tariff

E. Quota
5. The ban on the import of certain goods is:

A. Protectionism

B. Free trade

W. Embargo

D. Customs tariff

E. Quota
6. Quantitative restriction of import of goods into the country is:

A. Embargo

B. Protectionism

B. Free trade

D. Quota

D. Customs tariff
7. State regulation of money circulation in foreign currency and its exchange

A. The exchange rate for other currencies is:

B. Currency control

B. Non-tariff trade barriers

D. Free trade

D. Customs tariff

E. Quota
8. Restrictions in international trade that provide for discrimination

proposals from a specific country in the form of standards are:

A. Protectionism

B. Free trade

B. Non-tariff trade barriers

G. Tariff

E. Quota
9. Characteristic features of the modern pharmaceutical market are

A. Its saturation

B. Reorientation from the seller's market to the buyer's market

B. Increasing the cost of creating, manufacturing and implementing drugs

funds on the market

D. Tendencies to increase sales of "generics"

D. Everything is listed
10. When establishing a business relationship with any country is necessary

A. Take into account the main factors

B. Attitude towards foreign enterprises

B. Political stability

D. Monetary rules

D. Government bureaucracy

E. All of the above
11. A Ukrainian pharmaceutical company has opened a subsidiary abroad

enterprise. Specify the form of organization of international marketing:

A. Direct ownership

B. Direct export

B. Licensing

D. Contract manufacturing of drugs

D. Joint venture
12. The main types of marketing activities of a pharmaceutical company on

international market is

A. Comprehensive research of a specific pharmaceutical market

B. Development of medicines

B. Pricing

D. Promotion of medicines on the market

D. Everything is listed
13. External and internal incentives that motivate a pharmaceutical company

initiate proactive actions that are based on a desire to use existing ones on

enterprise competitive advantage or market opportunities that

open to them are:

A. Proactive motives

B. Reactive motives

B. Excess production capacity

D. Pressure from competitors

D. Everything is listed
14. Proactive motives include:

A. Contingency foreign orders

B. Excess production capacity

B. Competitive pressure

D. Ambitions and directions of marketers

E. Insufficient size of the domestic pharmaceutical market or decline

activity on it
15. Incentives that assume that the pharmaceutical firm is passive

position and only responds to threats arising in its internal and external

environment include:

A. Proactive motives

B. Reactive motives

B. Passive motives

G. Inert motives

D. Everything is listed
16. Reactive motives include:

A. Profit and growth

B. A unique drug

B. Proximity of foreign consumers

D. Economies of scale in pharmaceutical production

E. Tax and other financial benefits
17. Name the forms of organization of international activities of the firm

A. Market size, market stability

B. Direct export, creation of a joint venture, direct ownership

B. Market stability, direct ownership

D. Joint venture

D. Sales office

18. The marketing strategy, which assumes that the firm offers for the external market without any changes goods sold on the national market, and tries to attract the largest number of buyers in different countries, using a standard marketing program refers to:

A. Strategies of standardized (global) marketing

B. Adapted marketing strategies

B. Integrated marketing strategy
D. Cooperation strategy

D. Innovation strategy

19. Marketing strategy, which is based on the characteristics of demand for goods in different markets and the willingness of the firm to modify goods and the program of measures to promote them taking into account the specifics of specific markets refers to:
A. Strategies of standardized (global) marketing

B. Adapted marketing strategies

B. Integrated marketing strategy

D. Cooperation strategy

D. Innovation strategy

20. The basic strategies of international marketing include:
A. Global strategy of the main market share

B. Strategy of flank attack

B. Frontal attack strategy

D. Market environment strategy

D. Bypass strategy

21. The reasons for risks in international marketing can be
A. High external public debt

B. Inflation and unemployment

B. Instability of exchange rates

C. The cost of adapting the marketing complex

D. All answers are correct

22. What concept corresponds to the definition: "... - a set of markets of states that

have specifics, are determined by geographical, climatic,

national, cultural, religious and political conditions "
A. Marketing management

B. Regional market

B. Pharmaceutical market

D. International market

D. National market

23. What concept corresponds to the definition: "... - a set of interconnected

national pharmaceutical markets of individual states, interacting and

participate in the international division of labor, international trade and

other forms of economic relations "
A. Marketing management

B. Regional pharmaceutical market

B. Pharmaceutical market

D. World pharmaceutical market

D. National pharmaceutical market

24. What concept corresponds to the definition: "... - marketing of goods and services,

carried out by the enterprise outside the national borders of the state "
A. Marketing management

B. Management

B. Pharmaceutical marketing

D. International marketing

D. National marketing

25. What concept corresponds to the definition: "... - management activities,

based on the coordination of marketing activities within the international

economic environment and aims to create demand and achievement 

goals of the pharmaceutical company through maximum satisfaction

needs of consumers of different countries with medicines and products

for medical purposes "
A. Marketing management

B. International management

B. Pharmaceutical marketing

D. International pharmaceutical marketing

D. National Pharmaceutical Marketing

26. Specify the styles of orientation in international markets:
A. Ethnocentric

B. Polycentric

B. Regiocentric

G. Geocentric

D. All listed

27. Specify the style of orientation in international markets in which activities on

international market is a continuation of domestic market operations:
A. Ethnocentric

B. Polycentric

B. Regiocentric

G. Geocentric

D. There is no correct answer

28. Indicate the style of orientation in international markets, in which there are significant

differences in the functioning of foreign markets and it is necessary to build work with them on the basis of an individual approach
A. Ethnocentric

B. Polycentric

B. Regiocentric

G. Geocentric

D. There is no correct answer

29. Specify the style of orientation in international markets, in which

assumed and there is some similarity between the markets where the enterprise

tries to act on them with a general marketing program.
A. Ethnocentric

B. Polycentric

B. Regiocentric

G. Geocentric

D. There is no correct answer

30.Indicate the style of orientation in international markets, in which

provides for the creation of a standardized globally used

products and there is a desire to implement it through a coordinated effort at all

markets
A. Ethnocentric

B. Polycentric

B. Regiocentric

G. Geocentric

D. There is no correct answer
