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TESTS FOR INDEPENDENT WORK

ACCORDING TO SECTION 2 "MARKETING IN HEALTHCARE"
Test "Fundamentals of marketing in healthcare"
1. In the marketing of medical services, when analyzing the consumer, it is necessary to analyze:

A. the patient, the doctor and the pharmacist

B. only the patient

C. only the doctor

D. only the pharmacist

E. only the patient and the doctor
2. Marketing of medical services provides for the following activities:

A. promotion of medical services in the medical services market

B. development of medical services

C. examination of the patient

D. establishment of the optimal quality of medical services at the optimal price

E. treatment of patients in a hospital
3. In case of negative demand, the following is used:

A. stimulating marketing

B. developing marketing

C. counteracting marketing

D. conversion marketing

E. there is no right answer
4. The desire of a marketer to always have up–to-date information is:

A. need

B. request

C. professional necessity

D. motivation

E. A and B
5. "Marketing myopia" is one of the disadvantages:

A. concepts of production improvement

B. concepts of product improvement

C. concepts of intensification of commercial efforts

D. marketing concepts

E. management concepts
6. A medical organization enters the medical services market with a new offer. The positioning of medical services in the medical services market necessarily precedes the follows:

A. target segment selection

B. assortment analysis

C. expert competence assessment

D. evaluation of the competitiveness of medical services

E. structure of the ranked series
7. A marketing specialist conducts market research of medical diagnostic services. Using the data of statistical references from periodicals, he calculated the possible volume of the market, determined the level of demand of the population and the possible demand for a specific diagnostic service. What kind of marketing research did the marketer use in this case? 
A. desk research

B. panel studies

C. field studies

D. observation

E. poll
8. Find the right expression:

A. marketing is aimed at achieving a three-pronged goal

B. product is everything that satisfies demand

C. marketing and the concept of marketing are essentially the same thing 
D. need is a specific form of manifestation of need

E. the seller's market is a market in which buyers have more power and where sellers are forced to be the most active "market leaders"
9. Which of these products is most likely to be used counter-marketing?

A. cosmetologist services

B. precious jewelry

C. counterfeit medicines

D. air transportation

E. all are correct
10. Promising areas of development of the medical industry:

A. emergency medicine

B. various surgical areas (traumatology, transplantology, cardiac surgery, neurosurgery, oncology), plastic surgery

C. private laboratories and rehabilitation centers

D. all options are correct

E. only B and C
Test tasks for self-control 2.2. COMPREHENSIVE MARKET RESEARCH IN THE HEALTHCARE MARKETING SYSTEM
1. The medical clinic in its work strives to maximize the satisfaction of the needs of consumers while simultaneously increasing the standard of living of the whole society and its own profit. What marketing activity management concept does the company use? 
A) Improvement of production

B) Improvement of the product

C) Intensification of commercial efforts

D) Integrated marketing

E) Social and moral marketing

2. The division of consumers into groups based on differences in needs, characteristics or behavior and the development of a separate marketing package for each of them refers to:

A) Analysis of the marketing capabilities of a medical institution

B) Evaluation of the marketing capabilities of a medical institution

C) Segmentation of the medical market

D) Positioning of medical services in the market

E) Marketing control
3. Providing a drug with a clearly separated place from other drugs on the market and in the minds of target consumers refers to:

A) Analysis of marketing opportunities

B) Assessment of marketing opportunities

C) Market segmentation

D) Positioning of the medicinal product in the pharmaceutical market

E) Marketing control
4. To which element of the marketing mix does the following definition apply: "this list of medical services is specially developed by a medical clinic for its target consumers":
A) Product

B) Price
C) Sales or distribution channels (place)

D) Methods of promotion or marketing communications (promotion)

E) Market
5. The complex of features of medicine is an approach to substantiating the right to self–determination of the theory of medical marketing, based on the following elements:

А) Specificity of social and ecological

B) Specificity of health)

C) Specificity of licensing

D) Specificity of communications methods

E) All specified elements
6. Marketing activity consists of three main parts: comprehensive research of the medical market, development of a marketing package and functional support of marketing activities. The development of the medical marketing complex does not include:

A) Development of medical services

B) Pricing

C) Sales methods

D) Methods of promotion of medical services (medicines)

E) Creation of a marketing service
Test "Fundamentals of pricing in healthcare"

1. The structure of the drug price has the following ratio:

A. manufacturer's price 65% + wholesale trade premium 10% + retail trade premium 25%

B. manufacturer's price 50% + wholesale trade premium 30% + retail trade premium 20%
C. manufacturer's price 40% + wholesale trade premium 30% + retail trade premium 30%

D. any ratio is possible

E. there are no correct
2. The trade premium of the wholesale network is 3% in the country:

A. Ukraine

B. Russia

C. China

D. Sweden

E. At all
3. Retail trade allowance for medicines in Ukraine is legally established at the level:

A. up to 10%

B. up to 20%

C. up to 30%

D. up to 40%

E. up to 50%
4. When assessing the competitiveness of medical services, the medical institution took into account:

A. the cost of medical services

B. the ratio of sales and prices

C. total and relative costs

D. likely strategies of competitors

E. indicators of repeat purchases
5. What method of payment for inpatient medical services is used in Ukraine?

A. article-by-article budget method

B. daily payment method

B. payment method per case

D. global budget method

D. personal payment method
6. A financial document was drawn up in the medical institution, which included three main sections: planned production indicators, staff and contingents, financial expenditure items and calculations for them. What financial document was drawn up in a medical institution?

A. estimate of the institution

B. budget of the institution

C. financial report

D. financial request

E. investment plan
7. It is necessary to calculate the profitability of a medical and preventive institution. What data are needed for this?

A. economic profit of the institution and the cost of production assets
B. cost of medical services and total revenues

C. cost of production assets and total costs

D. the price and cost of medical services

E. the cost of medical services and the amount of expenses for the expenditure items of the estimate
8. It is necessary to calculate the price of a course of inpatient treatment of one patient. What data are needed for this?

A. the average duration of treatment of one patient, the cost of one bed-day and the planned profit for the hospital

B. the cost of one bed-day and the planned profit for the hospital
C. the number of patients treated in a calendar year, the average length of hospital stay and the planned profit for the hospital

D. the cost of one bed-day and the number of patients treated in a calendar year

E. the amount of expenses for the maintenance of the inpatient hospital and the total amount of inpatient bed-days
9. It is necessary to calculate the cost of one polyclinic case of the disease. What data are needed for this?

A. the number of polyclinic patients treated during the year and the total cost of maintaining the polyclinic
B. the number of visits to the polyclinic by patients during the year and the balance cost of medical services

C. the price of treatment of one patient in the polyclinic and the regulatory profit

D. the amount of expenses for the maintenance of the polyclinic and the amount of polyclinic visits for the calendar year

E. the balance cost of medical services and the price of treatment of one patient
10. What document is submitted to the responsible persons to receive the goods materially?

A. order

B. invoice

C. waybill

D. receipt

E. quality certificate
Test tasks for self-control 2.4. STRATEGIC MARKETING IN HEALTHCARE AND THE BASICS OF STRATEGIC ANALYSIS
1.  According to property relations, the sources of financing of business projects are divided into:
А) State investment resources, investment resources of business entities, investment resources of foreign investors 
B) own, attracted, borrowed 
C) At the expense of the state, regional and local budgets, at the expense of business entities, foreign investments in various forms
2. Which section of the business plan describes the buyers of the planned product or service? 

A) Production

B) Company description

C) Summary

D) Marketing analysis and strategy
3.  What do they refer to as borrowed sources of financing?
A) Issue of shares, charitable contributions, crowdfunding, funds of business angels

B) Profit of the enterprise, depreciation, insurance amounts of compensation
C) Bank loan; issue of company bonds; targeted government loan aimed at a specific type of investment; tax credit; investment leasing

D) Venture financing, consortium financing, grant financing
4.  What kind of capital is corporatization as a method of financing business projects?
A) Own

B) Attracted

C) Loan

D) All answers are correct
5.  Which group of indicators include indicators of the Payback Period of the project, Net Present Value, Internal Rate of Return, Return On Investment? 

A) Profitability indicators of the project

B) Indicators of investment attractiveness

C) Indicators of profitability of the project

D) Project payback indicators
6. The beginning of the project is considered: 

A) Profitability indicators of the project

B) Indicators of investment attractiveness

C) Indicators of profitability of the project

D) Project payback indicators

7.  The important part of the marketing plan are:

A) Preparation of project estimates and definition of areas of responsibility

B) Calculation of project performance indicators

C) Market segmentation, target audience determination

D) Material and technical support of the project

8.  The indicator demonstrating the effectiveness of investments is: 

А) NPV 

B) PР 

C) IRR 

D) ROI 

9.  An indicator that helps determine the time required for the amount of proceeds from the implementation of the project to reimburse the amount of costs for its implementation 
А) NPV 

B) PР 

C) IRR 

D) ROI
10. An important part of the organizational plan is:

A) Preparation of project estimates and definition of areas of responsibility

B) Determination of the organizational form and organizational structure of the project

c) Market segmentation, determination of the target audience

D) Material and technical support of the project
11.  Project planning involves:

A) Planning milestones for project quality control, risk planning

B) Planning of works, their duration and interrelationships

C) Planning of goals and results, communications and contracts of the project

D) All options 
12. The determination of the project's staffing needs can be part of the following component of the business plan:

A) Financial plan

B) Production plan

C) Organizational plan

D) Marketing plan

