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Theme: Communicative process as the basis of communication
Objective:  to consider the communicative process as the basis of communication, patriotic, civil education of the youth to respect the history and culture of Ukrainians and other nations of the world.

Basic notions: Addressee, sender, contact, code, referent, communication.
Plan

I. Theoretical questions:
1. Communicative process and its structure. 

2. Models of communication as transmission, ritual, attracting aga and reception; effects of communication as a desired goal during interaction; laws of communication as non-rigid tendencies of communication. 

3. Forms of communicative action: dialogue, management, imitation (imitation).

4. Post-communicative processes. The concept of "discourse".

Questions for self-control.

1. Give a general description of oratory in antiquity.

2. Name the most famous orators of the Middle Ages.

3. Development of oratory in Ukraine in the Middle Ages.

4. The main characteristics of Feofan Prokopovich's rhetoric.

5. Examples of oratorical art in Ukraine in the 19th century – the beginning of the 20th century.
Indicative tasks for examining theoretical material
Rhetoric is the art of qualitative expression of opinions with the aim of persuasion and influence on the audience, taking into account its characteristics. This art studies the method of creating a text, determines its structure, which is most suitable for a clear and reasoned presentation of an opinion.

Dialectics - (dialectics, Greek. διαλεκτική — "the art of arguing", "reasoning") — a method of philosophy; in the general sense, the ability to find the truth through a rational discussion between interlocutors who have different points of view.
Communication is an important factor in the existence of society, because there is no society without communication. It is the process that ensures the formation of society. Thus, the communicative process is the basis of communication, the organization of which depends on understanding the system and structure of the process, as well as the nature of the communicative act.

The communicative process is the basis of communication, the organization of which depends on understanding the system and structure of the process, as well as the nature of the communicative act.

We live in a world of communication, writes H. G. Pocheptsov, 70% of a person's time is spent on communication. Without effective communication, many production processes would stop. Therefore, the issue of organizing the communication process (communicative process) is important for the creation of society. But the correct organization of any process is impossible without clarifying its nature, building a model of the process, which is connected with the study of the structure, factors that influence this process, the system of acts that constitute its basis.

Communicators take an active part in the communicative process: the communicator and the communicated.

The nature of the communicative process is characterized in the following aspects:

· Historical aspect - from the point of view of origin and formation

· Specific aspect - from the point of view of the number of participants and the specifics of the communicative process

· Ontological aspect - from an essential point of view

· Role aspect - from the point of view of the characteristics of the participants of the com. process

· Functional aspect - from the point of view of efficiency and effectiveness of the process

· Stylish aspect - from the point of view of the originality and originality of the com. process

· Qualilogical aspect - from the point of view of the quality of the process

· Instrumental aspect - from the point of view of using means

· Cultural aspect - from the point of view of cultural support of the process

· Informative aspect - from the point of view of information support

· System aspect - from the point of view of process components

· Structural aspect - from the point of view of connections between process components

· Technological aspect - from the point of view of process organization

· Speech aspect - from the point of view of the nature of the linguistic organization of the communication process.
The structure, nature and system of the communicative process arise on the basis of the form of participation of the communicator in the communication process and the form of interaction with the object of communication.

In the art of oratory, Cicero especially highlighted the depth of the content, which did not mean, however, denying or belittling the role of the presentation form. "Wisdom in content," he wrote, "without eloquence does little good for states, and eloquence without wise content mostly does too much harm and never benefits." The speaker faced three main tasks:

To prove one's position, that is, to demonstrate the truth of the presented facts and arguments.

Deliver aesthetic satisfaction.

Influence will and behaviour, encourage people to be active. Antiquity appreciated the merits of Cicero: even during his lifetime, he was called the father of Latin eloquence and literature. The Renaissance showed great interest in him. The Great French Revolution of the 18th century. resurrected Cicero as a political orator. The great Russian scientist and poet MV Lomonosov highly valued him. Cicero also had a certain influence on the Russian Decembrists, who saw him as a fighter for republican freedom.

In the period when the Roman society was going through the process of economic and spiritual decline, another great rhetorician - Marcus Fabius Quintilian (30-96 BC) lived and created. As in Ancient Greece, the art of oratory here too began to quickly lose its significance as a tool of social struggle, becoming more and more closed in on itself and turning into a chamber, declamation art for the chosen ones. Quintilian was one of those who tried to oppose it. He spoke with the slogan of a return to the classical eloquence of Cicero and led the fight against the supporters of his new, "theatrical" style.

"Rhetorical instructions" of Quintilian - the capital work of 12 books is a real encyclopedia of rhetoric, a summary of the achievement of the oratorical art of the classical period. But Quintlian failed to resurrect "great eloquence." It disappeared along with republican institutions. And with the fall of Rome, the ancient, classical period in the development of oratory art ends.

Thus, already in the rhetoric of Ancient Rome, all the main elements of the theory of oratory are distinguished. At the same time, the "synthetic" character of eloquence was defined as an alloy of enormous work, talent, knowledge and deep conviction of the speaker. It is from those times that oratory becomes a means of persuasion, a weapon of political struggle, and great orators are both people's tribunes and statesmen.

Among the sculptural decorations of medieval temples and palaces, in the mosaics, paintings and ornaments of most Western European countries, we often find images of female warriors in tunics and helmets. This is Calliope - the eldest of the nine ancient muses, the patroness of epic poetry and oratory. Sometimes she extends her hand in an expressive oratorical gesture, and Cicero is always at her feet. But it is unlikely that the image of Calliope testifies to the continuity between ancient and medieval rhetoric. It is rather a monument on the grave of ancient oratorical art, buried by feudalism and Christianity.

The official ideology of feudalism, close to the theological concept of the Christian Church, proclaimed the inviolability of the existing order, the divine conditioning of feudal inequality. The traditions of Demosthenes, Aristotle, Cicero and Quintilian, who saw oratory as a means of persuasion and political struggle, turn out to be incompatible with the Christian dogmas of humility and unquestioning faith. In fact, the first Christian preachers, engaged in the spread of religion among the Greeks and Romans, who understood the art of oratory, were forced to use the same techniques as pagan orators in the heyday of ancient eloquence.

The famous preacher Grigory the Theologian thought that "verbal art, in itself, regardless of the ideas of paganism expressed by it, does not at all contradict the spirit and content of Christianity, and therefore can serve as an excellent means for bringing Christian ideas to people's consciousness and persuasion."

However, the Christian clergy borrowed only the external and superficial from classical oratorical art, killing everything alive in it and perpetuating the dead. Sermons of the "fathers of the Christian church" Tertullian, John Chrysostom, blessed Augustine and others formed the basis of homiletics - the theory of church preaching. "Probably, never before," wrote Academician H.P. Frantsov, "the ancient idea of ​​the conditioning of the social state by divine destiny was expressed with such repulsive completeness as in the writings of the "fathers of the church."

A medieval orator, a church preacher, did not have to compose his own speeches. His task was reduced to the transmission of dogmas of faith and the interpretation of biblical legends. Due to the poverty of maintenance in the church sermon, form, external beauty and eloquence come to the fore, which are strongly reinforced by musical, lighting and other effects. The main principle of church preaching is not persuasion, but inspiration.

However, the enormous role of church preaching in middle age cannot be underestimated. The church and, in particular, spiritual eloquence were ultimately the main and most effective means of religious and ideological influence on the masses. In the era of feudalism, church eloquence exerted a huge influence on the entire culture, combining, in fact, with the prevailing philosophy at that time - scholasticism, which was based on a system of speculative, speculative, purely formal logical arguments aimed at theoretically justifying and "proving" the dogmas of the church. Appealing to quotations from the holy scriptures, the works of the church fathers becomes the main way of proving the "truth" of certain provisions.

Starting from the XI century. scholastic rhetoric is actively included in school education along with grammar and dialectics, making up the trivium - the "upper floor" of the seven arts of the Middle Ages ("the lower floor" - the quadrium included arithmetic, geometry, astronomy, music). Scholastic rhetoric is characterized by formalism, abstractness, verbosity, and clutter of ready-made formulas.

In the Middle Ages, there was a rebirth and even a complete degeneration of classical rhetoric, which took the form of church preaching.

The birth and development in the bowels of the feudal society of capitalist relations sharpened and destroyed the economic foundations, as well as the system of ideological and cultural views of the Middle Ages based on them. Works of literature and art of humanism were created, glorifying man and his right to earthly happiness. For the first time in many centuries, the orator also got the opportunity to address the earthly problems of our time, to speak out against the dominance of the Catholic Church and ascetic morality. Eloquence becomes a means of consolidating anti-feudal forces and revolutionary struggle. This time nominates such people's tribunes as Guillaume Kahl - the leader of Jaqueria in France, John Ball and Wat Tyler - leaders of peasant uprisings in England, Jan Hus and Jan Žižka - in the Czech Republic.

Italian humanists of the Renaissance turned to ancient culture forgotten in the Middle Ages. Renaissance culture is characterized by a living combination of the old and the new, the unity of manner and logic, the close connection of art and science.

In Italy in the XIV century diplomatic and solemn eloquence flourishes. Academic, judicial, and military eloquence is successfully developing at this time, and secular eloquence exerts a strong influence on church preaching, which is often filled with philosophical and even worldly content.

In all European countries, the art of oratory becomes an integral element of the culture of the new time, an undoubted step forward compared to the scholastic rhetoric of the Middle Ages, expressing the class interests of the rising bourgeoisie.

Already in the pre-feudal period, along with folk songs, several types of Russian eloquence can be found. Political eloquence is highly developed. An orator's speech is heard at meetings of elders, people's meetings, which represent the highest authority in ancient Russia. This speech is distinguished by the clarity of the composition, extreme brevity, high imagery, and the ability to concisely and energetically express the political program. Diplomatic eloquence is developing in the negotiations of Russian princes. One of the first serious Russian diplomatic actions dates back to the 10th century, when after the famous victory of Prince Oleg near Tsargrad, princely ambassadors concluded the Treaty of Russians with the Greeks.

In Ancient Russia, great importance was attached to military eloquence. Princes and voivodes appealed to the army and the people to do everything to defeat the enemy - "The Tale of Temporary Years". A wonderful monument of the military and political eloquence of Kyivan Rus is "The Word about Igor's Regiment" - a work of several genres: oratorical speech, military novel, heroic song.

In European countries, judicial, parliamentary, and ceremonial eloquence developed intensively during this period. In England in the 16th century. rhetoric is studied from the works of Quintilian and Cicero in Cambridge and Oxford. In the first half of the seventeenth century, it was included in the list of academic subjects at Harvard, and then at other US universities. The theory of oratory made a significant step forward in the writings of the famous humanist F. Bacon, the founder of English materialism, who put forward the main task of rhetoric to connect reason with imagination for better realization of the idea.

The French bourgeois revolution shook all of Europe and set millions of people in motion. At that time, a bold revolutionary word acquired great importance, the orator's rostrum became a place of struggle again. The fiery tribunes of the revolution were Robespierre, Marat, Danton, Saint-Just and others.

In the theory of oratory at the end of the twentieth century, there is a desire to combine the provisions of old rhetoric with the latest scientific data. More and more attention is paid to accounting for the psychology of the masses, the impact of the speaker's personality, and the emotional impact of words. The foundations of the bourgeois theory and practice of manipulating the consciousness of the masses in the interests of the power of the wealthy are being laid. Currently, in Western countries, public speaking is considered as an effective means of ideological influence, which is not inferior in power to mass media. The skill of public speaking is extremely important in the ideological struggle, it serves as an effective means of gaining authority and popularity in the political arena.

In our time, the importance of a living, public word is being revived again, which is becoming the object of more and more numerous scientific studies, in which thousands of scientists participate. In addition to studying the history of oratory, they are attracted to problems related to the impact of speech, persuasion, inspiration and other aspects of the effectiveness of the spoken word.

Thanks to the rapid development of television, it seems that the whole world is talking to us, is present in our homes. Intercontinental "bridges", "round" tables, meetings in studios with great politicians, scientists, artists - one of the bright signs of modernity. Rapid changes in a democratic society are pushing out the era of reading printed texts from high stands, replacing them with the emotional and lively speech of modern speakers.

II. Practical tasks:
III. Test tasks for self-control (questions with one correct answer):
1. The "Golden Age" of Greek eloquence came in:

a) 5th century B.C.

b) 10th century B.C.

c) 3d century A.D.
d) 5th century A.D.
2. The orator who became famous was hoarse by nature and with a weak voice

a) Plato

b) Demosthenes

c) Socrates

d) Aristotle

3. An example of diplomatic eloquence of Kyivan Rus is:

a) Treaty between the Russians and the Greeks, Xth century.

b) A word about Igor's campaign

c) Russian truth

d) Teaching children

4. Ancient muse, patroness of epic poetry and oratorical art -

a) Terpsichore

b) Clio

c) Euterpa

d) Calliope

5. The author of the work "Rhetorical Instructions" -

a) Cicero

b) Socrates

c) Quintilian

d) Plato
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Theme: Business communication

Objective: to consider the communicative process as the basis of communication, patriotic, civil education of the youth to respect the history and culture of Ukrainians and other nations of the world.

Basic notions: communication management, negotiations, self-communication, means of mass communication, business communication, business discussion.
Plan

I. Theoretical questions:
1. Business communication.
2.  Self-communication, interpersonal, group and mass forms of communication; stages of preparation of types of business communication: business conversation, negotiations, official telephone conversation, discussion, meeting; spatial norms of business communication.  

3. Communication management.

Questions for self-control.
1. Business communication.

2. Self-communication, interpersonal, group and mass forms of communication; stages of preparation of types of business communication: business conversation, negotiations, official telephone conversation, discussion, meeting; spatial norms of business communication.

3. Communication management.

4. Explain the concept of text.

Indicative tasks for examining theoretical material.

Scientific style is one of the styles of literary language used in scientific and educational activities, scientific and technical creativity. Its purpose is the presentation of scientific information, the most characteristic features are the use of terms, logic, argumentation of the presentation.

Bibliography - a list of books, articles devoted to a certain problem, the author, with the indication of the main characteristics (place and year of publication, name of the publishing house, etc.). The bibliographic apparatus is the key to the sources used by the author. It demonstrates scientific ethics and the culture of scientific work.

Clichés are ready-made phrases that are regularly used in certain conditions and similar contexts. Such language formulas facilitate the process of communication, save effort and time of both the speaker (write) and the listener (read).
Oral business communication is close to public speech (oratorical - speech at meetings of the labour team, meetings, meetings). this is specific communication. The main forms of oral business communication are business negotiations, business conversations, meetings and business telephone communication.

In specific forms of oral business communication, researchers, as a rule, distinguish the following general stages (L. Vvedenska, L. Pavlova):

- Establishing a contact;

- Orientation in the situation, discussion of issues, problems;

- Making a decision;

- achieving the goal;

- Leaving the contact.

For oral business communication, compliance with the ethics of business communication is to a greater extent necessary:

- Avoid slang and, even more so, offensive expressions;

- Be able to listen, showing that you are interested;

- Speak correctly;

- Pronounce proper names correctly;

- To observe the "secret" of negotiations (prevent the content from becoming known only to those to whom it is directly intended).

The requirements for oral communication in a business environment can be formulated as follows (according to N. Kazarinova):

- Clearly define the purpose of your message.

- Make the message clear and accessible to different groups of employees: find specific illustrations of general concepts, develop the general idea using vivid examples.

- Make messages as short and concise as possible, refuse unnecessary information, draw employees' attention only to those problems that concern them specifically.

- Follow the rules of active listening, show them signals of your understanding and readiness for joint actions.

Thus, the given rules should be observed equally in a conversation between two business interlocutors, and in group business communication. At the same time, their use and specific manifestation in a business conversation and at a business meeting has its own characteristics.

Business conversation - This is one of the examples of interpersonal communication, the conversation is mainly between two interlocutors, accordingly, its participants can and should take into account the specific features of the personality, motives, language characteristics of each other, that is, communication is largely interpersonal in nature and involves various ways of language and non-verbal influence of partners on each other.

In the theory of management, the conversation is considered as a type of business communication, a specially organized substantive conversation, an employee for solving management tasks.

Unlike business negotiations, which are much more rigidly structured and, as a rule, are conducted between representatives of different organizations (or divisions of the same organization), business conversation, although it always has a specific subject, is more personally oriented and often takes place between representatives of the same organization.

A business conversation is an act of direct mutual communication in the official business sphere, which is carried out using words and non-verbal means (mimicry, gestures, mannerisms).

Goals of business conversations:
- The desire of one interlocutor with the help of words to have a certain influence on another, to cause another person or group to want to change the existing business situation or business relations;

- The need for the manager to make decisions based on the analysis of employees' opinions and statements.

A business conversation has the following characteristics:

- A differentiated approach to the subject of discussion, taking into account the communicative goal and partners;

- The speed of response to the statements of partners, which contributes to the achievement of the set goal;

- Critical evaluation of opinions, proposals, and objections of partners;

- Analytical approach to the accounting and evaluation of subjective and objective factors of the problem as a whole;

- A sense of involvement and responsibility in solving the problem raised in the conversation.

In the theory and practice of business communication, in accordance with the main goals, the following types of business conversations are distinguished:

1) job interview - A type of business interview, the main purpose of which is to assess the business qualities of the applicant. It boils down to a few basic questions concerning the personal qualities of the applicant, his work experience, views on working conditions, effective management, etc., and corresponding answers to them.

2) dismissal interview - A type of business interview that includes two types: The situation of unplanned, voluntary dismissal of an employee and the situation when the employee has to be dismissed or made redundant. In the first case, the purpose of the conversation is to reveal the real reason for the dismissal, its motives; in the second - to inform the employee of unpleasant news and to do it in such a way that - in the case of dismissal as a result of disciplinary and other violations - not to give the dismissed person a reason to doubt the fairness of the expressed reproaches, and in the case of dismissal due to reduction - to preserve his confidence in his own abilities, to support his authority in the eyes of those around him and his family.

3) disciplinary conversation - A type of business conversation, the cause of which is the fact of violation of discipline, rules of the internal labour procedure. The goal is to analyze the violation and impose a penalty. Emphasis is placed on understanding and correct assessment of what happened.

4) problem conversation - A type of business conversation, the cause of which is failures in the activities of the organization, the employee. The goal is a critical assessment of the state of affairs and determination of prospects for overcoming the situation. There should be a constructive conversation, not "different". For this, the conversation is built in several stages:
- Positive information;

- Critical information;

- Information of a praiseworthy and instructive nature.

The main principle: criticize failures, actions, not the person.

The researchers formulated a number of recommendations for conducting business conversations:

- Make a conversation plan, work out the most important wording;

- Apply the provisions of psychology about the periodic influence on the interlocutor, namely: alternate unfavourable moments and facts with favourable ones, the beginning and end of the conversation - positive phrases;

- Constantly remember the driving motives of the interlocutor: his expectations, the advantages he seeks with the help of this conversation, his position, his desire to assert himself, his sense of justice, his pride;

- Avoid the presence of disinterested persons;

- Never, in any situation, be impolite, tasteless, disrespectful;

- Avoid asking questions to which the interlocutor can answer "no";

- Give fundamental explanations of one's position in every case when the interlocutor does not agree with it;

- Avoid empty rhetoric and refrain from conducting clichéd conversations;

- Avoid moving away from the subject of the conversation and accompanying digressions.

There are special communicative (tactical) methods that contribute to the perception of information, such as:

- Reception "relief of tension" - personal communication, jokes, compliments;

- Reception of a "hint" - the use of a tool (an anecdote, a personal impression, figurative and expressive means) that will allow you to vividly and vividly imagine the essence of the problem;

- Reception of "direct inclusion" - direct transition to the topic;

- Asking questions about the conditions, causes of problems, possible consequences and conclusions in the interests of stimulating the thinking of partners;

- Verbatim or meaningful repetition of important aspects taught;

Factors hindering the normal course of dialogue are also highlighted:

- Untactful interruption in the middle of a word;

- Unjustified deprivation of someone's opportunity to express their opinion;

- Ignoring or ridiculing the partner's arguments;

- Falsification of facts;

- Unfounded suspicions,

- Vowel statements, etc.

Thus, a clear awareness by the participants of the conversation's goals, features of its stages, mastery of psychological and linguistic techniques are necessary components of the effectiveness of business communication.

In management theory, a business meeting is defined as a form of organized, purposeful interaction between a manager and a team through the exchange of ideas. This is a kind of forum for making key decisions and a way of coordinating the activity of people and units.

In practice, the effectiveness of the meeting decreases due to:

- Vaguely formulated purpose of the meeting;

- The need for its implementation is not substantiated in an appropriate manner;

- Insufficiently responsible attitude of meeting participants to their duties;

- Uncontested statement by the leader of his position, which leaves no room for the development of a creative discussion.

To avoid these mistakes, the following recommendations will be taken into account:

- Ensuring the start of the meeting at the precisely appointed time, introduction of the participants, announcement of the agenda and presentation of the subject and purpose of the meeting;

- A clear and understandable statement of the problem put forward for discussion, posing questions, highlighting the main points, which contributes to the emergence of a creative discussion at the meeting;

- Careful recording of the speeches of meeting participants, which reveal difficulties and obstacles and show ways to overcome them.

- Striving to achieve the goal of the meeting from the point of view of saving time;

- Correct interruption of performances;

- Periodic summaries of what has already been achieved, clear formulation of tasks that still need to be solved, immediate clarification of all misunderstandings that arise between meeting participants;

- Summarizing the results at the end of the meeting, defining the tasks arising from it, specifying the persons responsible for their implementation, thanking the employees for participating in the meeting.

Business meetings are classified on the following grounds:

- belonging to the sphere of social life: business administrative, scientific or scientific and technical (seminars, symposia, conferences, congresses), meetings and meetings of political, trade union and other public organizations, joint meetings;

- scale of participation of participants - International, Republican, branch, regional, regional, city, district, internal (on the scale of one organization or its subdivisions);

- venue - Local, away;

- frequency of holding - Regular, permanent (meet periodically, but without sustained regularity);

- number of participants - In a narrow group (up to 5 people), in an extended group (up to 20 people), representative (more than 20 people).

Business meetings can be classified according to the topic of the discussed issues, according to the form of holding, according to the main task. The latter are divided into instructional, operational (dispatch), problematic.

goals of instructional meetings - Transfer of necessary information and orders from top to bottom according to the management scheme for their implementation as soon as possible. Decisions made by the head of the enterprise or organization are brought to the attention of the meeting participants, tasks are distributed with appropriate briefing, unclear issues are clarified, terms and methods of completing assignments are determined.

goals of operational (dispatch) meetings - Obtaining information about the current state of affairs. In contrast to instructional meetings, information comes from the bottom up according to the management scheme. The participants of such a meeting provide information about the progress of work in the field. Operational meetings are held regularly, always at the same time, the list of participants is constant, there is no special agenda, they are devoted to the urgent tasks of the current and the next 2-3 days.

goals of problem meetings - Finding the best solutions to a certain problem in the shortest possible time. The optimal solution can be obtained using the following methods:

- Finding a solution without preliminary preparation of possible solutions based on the discussion of all proposals made by the participants during the meeting;

- Selection of the optimal solution from two or more options prepared in advance for discussion;

- Acceptance of the decision found by the manager before the meeting, with the help of persuading those who doubt its correctness.

Thus, a business meeting is a group communication, a form of group activity; accordingly, the factors that determine its effectiveness are primarily related to the ability to organize the work of the group and manage group behaviour. In contrast to a business conversation, when the interlocutors cannot help but take into account the peculiarities of each other's personality, motives, and linguistic characteristics, the linguistic behaviour of the participants in a business meeting is largely impersonal, subordinated to the interests and expectations of the group of which they consider themselves to be representatives.

Business negotiations are a process of purposeful and result-oriented business communication in the form of dialogue.

Contrary to the opinion about the "spontaneity" of this form of business communication, the simulated business negotiations, their organization, sequence must be planned if there is a desire to achieve the maximum effect. Questions are formulated in advance, answers are also predicted in all possible variants (yes, no, let, but ...), and communicative strategy and behavioural tactics are thought out in advance, as well as specific tactics depending on possible "plot twists". After the conversation, its results are summarized - whether the main goal was achieved, what steps should be taken now.

Negotiations are held:

- For a certain reason;

- Under certain circumstances (for example, conflict of interests);

- For a specific purpose (for example, concluding a contract);

- On certain issues (political, economic, social, cultural).

Despite the wide variety of topics of negotiations, their structure can be reduced to the following generalized scheme:

- Introduction to the problem;

- Characteristics of the problem and proposals on the course of negotiations;

- Statement of position;

- Dialogue, consideration of points of view, consideration of opinions;

- Solution for the problem;

- Completion.

Negotiations can be easy or tense. Partners can agree among themselves without difficulty, or with great difficulty, or not agree at all. In the course of negotiations, different interests are revealed, according to which an agreement should be reached. It is important what advantages (or negative points) the conclusion of this or that agreement is associated with for the partners.

Various subjective factors should also be taken into account: the abilities of the partners, their skills, the ability to negotiate, etc. People with different experience in business, professional and communication plans can gather at the negotiation table. They can have different temperaments (for example, phlegmatic and choleric), their communication style depending on the psychological type of personality (for example, dominance or rigidity), different special education (for example, technical or economic).

Negotiations require careful preparation. The more serious the approach to them (use of analysis, calculations of economic and social effect, conclusions, etc.), the greater the chances of success.

Stages of negotiations:

- Clarification of interests, points of view, concepts of participants.

- Discussion of proposed provisions, argumentation, evidence. A conflict of interests often arises at this stage.

- Coordination of positions and development of agreements.

- Analysis of results and implementation of agreements.

Let's clarify the specifics of each stage.

In order for the negotiations to develop successfully, it is necessary to try to find a common position with the partner immediately after they start. This is facilitated by the creation of a favourable atmosphere for cooperation based on a common information base, a relationship with a partner with business interest and respect.

It is recommended to start with the most important aspects of the subject of discussion, trying to reach an agreement on fundamental issues, and only after that proceed to details. At the same time, at the beginning of the negotiations, indisputable, non-controversial issues are touched upon, which will create a basis that promotes the development of the negotiations.

After this phase, they proceed to the discussion of such points, which can be agreed upon relatively easily. And only then move on to the main issues that require detailed discussion. If these questions are moved to the beginning of the discussion, the negotiations can be blocked or completely broken, in other words, there will be a communication breakdown or communication failure. Moreover, in order not to interfere with the development of negotiations, attention should not be paid to differences of opinion, if they are not fundamental. It is necessary to consistently implement the basic maxims of the rule of courtesy.

In some cases, when the principle of increasing complexity cannot be sustained, the negotiations may get bogged down in the discussion of secondary issues, although the parties have not yet reached an agreement on the main points. So, it is necessary to organize the already achieved main results of the negotiations and, based on this, to determine the following points to be discussed.

If the negotiations have reached an impasse, you should try to correct the situation using, for example, the following tactics:

- Consider the problem from the other side ("Let's approach the problem from the other side...");

- Use your partner's statements to develop your thoughts ("I would like to dwell on your proposal once again and immediately move on to the question of...");

- To clarify with the help of counter questions, whether the partner understood correctly ("If I understood correctly, you have some doubts about ...); etc.

there are several approaches to negotiations; among them, as a rule, three main ones are distinguished: "hard", "soft" and principled.

1. "Hard approach" (Positional bargaining) initially determines an excessively firm position of the participant, which he is ready to change only in the most extreme case. The goal of bargaining is to realize the position of one's side as fully as possible with minimal concessions to the partner. As practice shows, this approach is rarely effective. It creates a fertile ground for all kinds of tricks that delay decision-making. Quarrels about the positions taken lead to tension in the relations of the parties, and sometimes to a break. The transition from positional bargaining to friendly, "soft" negotiations is also not always a way out of the situation.

2. A "soft approach" is possible when the partners behave in a "gentlemanly" manner, when the discussion takes place in a friendly manner, without arguments and conflicts. But this approach does not mean "surrender of positions", endless concessions to the detriment of oneself. It is only about the manner, form, system of actions to achieve the objective goal.

3. principled negotiations, or negotiations "on the merits", presuppose an objective assessment of each position and making an agreed decision aimed at maximally satisfying the interests of the parties in the name of a common cause. Their effectiveness is achieved if the following provisions are implemented:

- Separate personal motives and business interests.

- Focus on interests, not positions.

- Before deciding what to do, select a circle of possibilities.

- Insist that results are correlated with objective criteria and standards.

Important in the course of negotiations (as well as in the process of business conversations) is the ability to correctly ask questions that can act as tactical techniques that contribute to the implementation of a communication strategy.

In general, the behaviour of partners in negotiations can be regarded as positive or negative. Observing the principle of communicative balance, as well as taking into account a number of factors that determine the communicative positions of the participants in the negotiation process (for example, the factor of space) is of particular importance when conducting negotiations.

Regardless of whether the negotiations were successful or unsuccessful, their results should be analyzed in detail. The importance of non-verbal means of communication should also be taken into account. Even intonation affects, and sometimes significantly, the course of negotiations. If you speak too loudly, your partner may get the impression that an opinion is being imposed on him. On the other hand, if you speak too quietly and indistinctly, then the partner will be forced to ask counter-questions to make sure that he perceives what was said correctly. However, if the negotiations take place in a small room, it is better to use the so-called chamber style - to speak quietly and clearly. If you speak too quickly, especially when communicating new information, your partner may get the impression that they just want to persuade him. On the contrary, if you speak too slowly, your partner will surely decide that you are wasting time with some incomprehensible purpose. But if your partner is nervous, you should slow down and lower your voice.

Telephone conversation - This is a contact in time, but distant in space and mediated by special technical means communication. The lack of visual contact increases the load on the oral and language means of interaction of communication partners.

Business dialogue by phone - Exchange of information of operational importance with a specific purpose.

Statistics state that businessmen whose activities are related to the need to establish business contacts spend 25 to 75% of their working time talking on the phone.

Advantages of telephone communication:

- Speed of information transfer (gain in time);

- Immediate establishment of communication with the subscriber located at any distance;

- Direct exchange of information in the form of a dialogue and the possibility of reaching an agreement without waiting for a meeting;

- Contact confidentiality;

- Reduction of paper circulation;

- Saving money on the organization of other types of contacts (quite often the first telephone conversation, which should be followed by personal contacts (conversations, conversations, meetings), may turn out to be the last).

According to the "telephone etiquette" accepted in the business world, each of the speakers must, regardless of the course and end of the conversation, follow a certain set of etiquette and language formulas for communication over the phone.

An important component of non-verbal business communication is the organization of the spatial communication environment.

The following types of organization of business space are usually distinguished.

"Angular" - Such an arrangement of the interlocutors at a rectangular table, when they are separated only by a corner, which is, on the one hand, a kind of conditional barrier, and on the other, allows them to be in relative proximity to each other, then at their disposal for a relaxed conversations and expresses friendly, trusting relations.

"next to" - Sitting next to one side of the table, the interlocutors demonstrate a desire for cooperation and the development of joint solutions. This position is convenient for inviting a third person, who can take a corner position or be located opposite.

The interlocutors are placed "opposite" of each other in the event that a relationship of competition, rivalry or a need to defend has arisen between them. In this version, the table becomes a barrier that makes it possible to defend one's point of view more firmly, but it can also fix the status differences of the communicators, for example, such an arrangement at the table is characteristic of the relationship between a manager and a subordinate.

"Independent" location - the location of communicants on different sides of the table with an offset to the corners, so that they are as far away from each other as possible. Attention to the details of the spatial organization of the office can tell a lot about relations not only with the company's customers, but also between employees.

II.
Practical tasks:
Ш. Test tasks for self-control (questions with one correct answer):

1. Taras Shevchenko Literary Society in Lviv started working in

a) 1873
b) 1892

c) 1901

d) 1914

2. On the initiative of I. Franko, the Taras Shevchenko Literary Society was reorganized into the Taras Shevchenko Scientific Society and had historical-philosophical, philological, mathematical and natural sections in

a) 1873

b) 1892

c) 1901

d) 1914

3. "Prosvita" organization was founded in

a) 1868

b) 1873

c) 1892

d) 1900

4. In 1878, M. Dragomanov, M. Pavlyk, and S. Podolynskyi started a publication whose main task was to develop the Ukrainian scientific style and its terminology. Publication name -

a) "Community"

b) "Enlightenment"

c) "Language"

d) "Literality"

5. The Institute of the Ukrainian Scientific Language at the Academy of Sciences was established in

a) 1918

b) 1919

c) 1920

d) 1921
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Theme: Political communication
Objective: to consider the communicative process as the basis of communication, patriotic, civil education of the youth to respect the history and culture of Ukrainians and other nations of the world.

Basic notions: communication, message, written and oral communications, internal and external communication, communication process, communication model, communication barriers, types of communicators, verbal and non-verbal communication, communicator.

Plan

I. Theoretical questions:
1. Political communication. 

2. The essence and external manifestations of political communication. Basic theories of political communication. 

3. Subjects and objects of political communication. Political technologies: basic concepts.

4.  Methods of political PR. Political advertising, propaganda and information lobbying. 

5. Political agitation. 

6. Symbolism and mythology in political communication.

7.  Semiotics, mythology and archetypes in political technologies.

Questions for self-control.
1. Political communication.

2. The essence and external manifestations of political communication.

3. Basic theories of political communication.

4. Subjects and objects of political communication.

5. Political technologies: basic concepts.

6. Methods of political PR.
Indicative tasks for examining theoretical material.
A conversation is a conversation between two or more people for the purpose of obtaining certain information and solving important problems.

A meeting is a form of implementation of management decisions, the content of which is the joint work of a certain number of participants in management activities.
Creative task

1. Prepare a report.

2. Explain public speaking on an example.

Political communication should be a means of coordinating socio-political interests based on full information, respect for individual rights and freedoms, democratic political culture and freedom of mass media from power structures. This is an ideal that must be pursued through constant and painstaking work

The social and, of course, the political system of society, if it is viable, must necessarily take into account the change in the internal and external situation. In its functioning, it constantly depends on the information coming from the outside, as well as on the information of its own subsystems about the development of the system.

Political communication is a kind of socio-informational field of politics that connects all components of the political sphere of society and structures political activity.

According to K. Deutsch (Harvard University, USA), who, analyzing the political sphere, used the general cybernetic ideas of N. Wiener, the political system is never in a state of equilibrium, as it is constantly involved in dynamic processes. Policies and rescue are explored in this case as a process of management and coordination of efforts.

How complete is the information provision of the activity of the political system? How does she react to a change in the situation, is she not late? What possibilities does it have in terms of forecasting, predicting the development of events? Can it adequately affect unwanted changes? All of these are vital issues. Therefore, political communication and information are necessary and of primary importance for the political system as a condition for effective functioning.

The beginning of the study of the problems of political communication is associated with the study of propaganda during the First World War (1914-1917). But the fundamental works and the actual term "political communication" appeared at the end of the 40s of the 20th century.

The isolation of this direction at the border of social and political sciences was due to the development of cybernetic theory and the advent of new communication systems and technologies.

Currently, researchers of the political sphere of society pay special attention to its communicative aspects, the problems of the functioning of the mass media and the relations between the government and the public.

The quality of political and, above all, governmental decisions, predictions and anticipations depend on the information possessed by the political system. The latter can have serious problems due to unreliability or incompleteness of information data. She must compare new information with previously received information, which reflects her political experience.

The process of transferring political information, which circulates from one part of the political system to another, between political and social systems, as well as between political structures, social groups and individuals, is called political communication.

Each political system deploys its own network of political communication according to its capabilities. This network develops simultaneously with political structures. However, there is a direct connection between the level of economic development of society and the level of development of political communication structures. The latter is determined by both the technical level of information transmission and the basic ideology of the political system.

Like societies, political systems can be liberal or authoritarian or totalitarian. Political communication systems have a corresponding typology.

Liberal structures of political communication have a democratic approach if there is a constant dialogue between the government and society. From the point of view of this concept, we can talk about the "government of public opinion", which is a manifestation of democracy through the prism of mutual exchange of information between rulers and subordinates.

Communication is vital to the political system. Political analysis must take into account the problems of information and political communication in combination with other problems, as is done within the framework of the functional concept of the study of the political sphere of society.

For example, G. Almond and J. Coleman considered communication from the point of view of its homogeneity, mobility, scope and direction.

In developed societies, political "messages" (texts, messages) are usually understood by all ordinary citizens. They know certain generally accepted "rules of the game". And in developing societies, political information should be differentiated depending on the addressee (city or village residents, workers or entrepreneurs, unemployed or scientists). Although, of course, absolutely homogeneous systems of political communication do not exist. It can only be about the average general level of cultural and political development of the country.

Likewise, political communication systems can be classified in terms of mobility, efficiency of information circulating through its channels. If, say, newspapers and magazines reach readers only a week after publication, this is certainly not a sign of a high level of development of the political system in general and the political communication system in particular. The same can be said about the amount of information and its direction. In political systems developed in this sense, information flows not only from top to bottom in a directive way, but also vice versa: from ordinary citizens to the highest level government structures.

Political communication is a specific type of political relations and is considered as an integral element of the political sphere of society, part of its political consciousness.

Mass communication (or information-propaganda activity) is the activity of a social subject in the production and dissemination of socio-political information aimed at forming the public consciousness of political subjects and directing their activities.

This activity is carried out with the help of specific social and political institutions — mass communication means.

In general, political and other information can be transmitted in three main ways of communication: thanks to the means of mass communication, through organizations and informal contacts.

In the first case, we are talking about printed (newspapers, magazines, books, posters, postcards) or electronic (television, radio, computer, etc.) means of mass communication. In the second case, they mean the communicative capabilities of government organizations, political parties, social organizations, movements, pressure groups, etc. The latter are used as two-way chains of exchange of political information between rulers and subordinate citizens.

The process of communication through informal contacts is characterized by two levels of information transfer. The audience receives information not directly from the source of information, but from opinion leaders. So, the first wave mainly affects the leaders of public opinion, and the second is already spreading from them. So, the latter are essentially repeaters (by the way, they are trusted more than the mass media, because they know directly).

And although the method of informal contacts of political communication was the most effective in primitive societies, the human factor will always be one of the most important, since direct communication between people is difficult to replace with something else.

And this is understandable, because verbal information is supplemented by non-verbal information and gives the first an emotional color, which in turn affects the level of trust in the specified information.

National-state symbols and ideals are an integral part of the formation, fixation and self-reproduction of the identity of any nation and state as a socio-cultural and political community. It is clear that they cannot reproduce themselves without direct implementation through communication.

A symbol is an ideological or ideological structure. In a broad sense, a symbol is an image, in the structure of which the objective image and content appear as inseparable parts of one whole.

Symbols can be displayed graphically - in the form of a Christian cross, a new moon, a coat of arms, a flag, a sickle and a hammer, or human figures such as Uncle Sam (the USA), John Bull (Great Britain), Marianne (France).

Symbols of the state can be a sword, mace, army, police, government buildings (White House, Kremlin, Elysee Palace), etc.

Various symbols are of great importance in people's lives. With the help of symbols, they interact with each other, and in this regard, symbols are certain means of regulating social behavior. This is determined primarily by the fact that any information perceived by the subject is a certain set of visual and sound symbols. And each subject deciphers its content in formulas that have a certain meaning for him.

Each nation creates and honours its own national and state symbols, which are based on ancient traditions. Some of them are formed spontaneously, some are introduced by the political elite.

The central place in the system of political symbols, which is, in fact, a subsystem of the political system in general, is occupied by flags, constitutions, anthems, holidays, currency signs, political rituals (for example, the process of the inauguration of the newly elected president in the USA), etc. The latter are an important component of "civil religion" characteristic of a certain society.

For Americans, the statue of Liberty, which is a symbol of the "American dream", the success of the country of "unlimited possibilities" became the completed and concentrated embodiment of the ideals of freedom and human rights.

Cities can be an expression of the national spirit, a factor contributing to the formation of national self-awareness, and at the same time a symbol of the country. For example, for most Ukrainians, Kyiv is primarily the President, the Verkhovna Rada, the Government, the Kyiv-Pechersk Lavra, St. Sophia Cathedral, etc.

The choice of the name of the national monetary unit of Ukraine, the hryvnia, is also symbolic. In the context of the fact that while Ukraine did not have its own statehood, the Muscovite Kingdom took over, strictly speaking, the Ukrainian name of the state — Rus, the introduction of the name of the Ukrainian monetary unit, identical to the name of the monetary unit of Rus (with the capital in Kyiv), is a deeply symbolic act. It is as if he throws over the bridge of the psychological connection of the citizens of Ukrainian society with their ancestors, whose state was one of the most powerful in Europe at that time.

Public opinion is formed primarily under the influence of mass media. It is clear that the political, and especially the ruling, elite is trying to convince the majority of the population of the correctness of their actions and the expediency of their stay in power.

In this context, ascertaining (neutral), persuasive (calling for certain actions) and motivating political information are distinguished. Persuasive information can be aimed at activation ("pushing" to action in a certain direction) and destabilization (destruction of political structures, norms and forms of behaviour or activity).

If you look at political information from the point of view of means of argumentation, you can distinguish between logical and emotional persuasion.

Logical persuasion is based on rational, evidential, scientific argumentation.

Emotional persuasion is designed to influence the emotional element of the human psyche. The goal is to change the system of value orientations of the individual, to force him to act in the direction set by the propagandists.

Political information that reaches its consumer can be perceived completely, partially (after internal "censorship") or not perceived at all.

In this context, a major role is played by the socio-cultural group to which the information consumer belongs (if any).

It is probably worth mentioning the features of the influence of a socio-cultural group on the perception of political information by an individual:

• the personal view of the information consumer is strongly influenced by the group to which he belongs or aspires to belong;

• a person is encouraged (or punished) for complying (or not complying) with group standards;

• if the opinion is "voiced" in the audience, it is more difficult to change it than a personal view;

• group discussions and decisions contribute to the weakening of internal resistance to a certain opinion;

• support of even one person weakens the pressure of "group thinking";

• the most orthodox supporters of the group are the least ready to accept information that contradicts its norms;

• the form and features of its presentation are of great importance for the successful assimilation of information (trust in the informant, impression of his objectivity and truthfulness, etc.).

In addition, it is worth paying special attention to the targeting of political information, its "packaging" in accordance with the consumer standards of various population groups.

If the information is presented "packaged" in standard clichés (ideological, linguistic and cultural, etc.) of this group, you will get much more chances of successful assimilation of this information by the aforementioned group.

This is where we have come close to formulating certain generalizations about the culture of political communication.

Basic principles of political communication:
• priority of qualities and values of a certain culture (hierarchy);

• equal rights of all citizens to receive information (democracy);

• closeness to the culture of the nation, ethnic group, denomination, class, etc. (identity);

• consideration of moral and ethical norms (morality).

The nature of political communication in society, the level of its development are determined by the level of general and political culture of society, mediated by their values and norms. But political communication as a means of existence and transmission of political culture precisely determines the level of the political sphere of society.

Did you see the keyword function in the last sentence? This is not accidental.

It is time to name the main functions of political communication:
• spread of ideological and political values, knowledge, political information;

• formation of political consciousness;

• spread of norms of political culture, implementation of political and cultural exchange, development of political culture of political subjects (individuals, groups, political structures);

• integration and regulation of political relations;

• preparation and promotion of the public to participate in political activities.

So, we note that political communication should be a means of coordinating socio-political interests based on full information, respect for the rights and freedoms of the individual, democratic political culture and freedom of mass media from power structures. This is an ideal that must be pursued through constant and painstaking work.

II.
Practical tasks:
Ш. Test tasks for self-control (questions with one correct answer):

1. Peculiar language units that do not belong to the literary language: variants of phonemes, combinations of certain sounds, use of words with a lexical meaning not characteristic of them; non-normative forms of words, various deviations from the literary norm in the construction of word combinations, sentences and sentence equivalents.

a) Dialectisms

b) Speech styles

c) Surzhik

d) Intonation

2. The most significant component of sound expression of emotions in speech. This is an additional coloring of the sound, which gives the speech different emotional and expressive shades.

a) Intonation

b) Timbre

c) Emphasis

d) Melody

3. "Tonal contour of speech", modulation of the pitch of the main tone during the speech of parts or whole sentences that are closely related syntactically.

a) Intonation

b) Timbre

c) Emphasis

d) Melody

4. The component of intonation, which is based on the intensity, strength of the sound.

a) Intonation

b) Timbre

c) Emphasis

d) Melody

5. The speed of speech, the relative acceleration or deceleration of its individual segments (sounds, syllables, words, sentences, and larger fragments) depending on the style of pronunciation, the content of the speech, the emotional state of the speaker, and the emotional content of the utterance

a) Temp

b) Timbre

c) Melody

d) Intonation
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Theme: International and intercultural communications
Objective: to сonsider speech culture and speech etiquette in disputes, to learn how professionally to prepare for public speeches and other communicative situations.

Basic notions: dispute, eristics, international and intercultural communications. 

Plan

I. Theoretical questions:
1. Dispute as a subject of eristics. 

2. Participants in the dispute. 

3. Positive and negative points of view. 

4. Types of disputes.

5.  Stages of the dispute..

Questions for self-control.
1.  Dispute as a subject of eristics.

2. Who are the participants in the dispute.

3. What are the positive and negative points of view.

4. Types of disputes.

5. Stages of the dispute.
Indicative tasks for examining theoretical material.

Eristics is a direction of research, the purpose of which is to consider various characteristics (logical, semiotic, psychological, etc.) of such a complex communicative process as a dispute.

A critical discussion is a dispute in which arguments are used to determine how well-founded a certain point of view is. During such an argument, the proponent tries to convince the opponent of the acceptability of his point of view, while the opponent continues to raise doubts and observations.

A dispute is a communicative process in which there is an active attitude to the point of view of the interlocutor, which is expressed in its critical assessment.

In order to determine the general characteristics of international communication, one should first of all understand its main tasks. So, the task of communications is to bring the actual needs closer to the cardinal ones, and the cardinal ones to the absolute ones. Does this mean that the improvement of information provision will lead to the merging of actual and cardinal needs into a single whole, and their sum - into absolute information needs

In fact, the availability of information needs is an important driving factor of social progress, science and technology. So, determining the informational needs of my addressee, I would like to continue the consideration and analysis of the conflict between Georgia and Russia.

First, you should define the customer - the user of the information.

The user of information is the final link of any communication, information system. On the one hand, he is a producer of information (the author of solutions, new hypotheses, theories), on the other hand, for successful work, he needs information on issues that interest him and which, at one time, were developed by other people. Accordingly, a system of information connections between authors (and at the same time users) of information using formal (publications and other documentary sources) and informal (personal contacts, oral presentations, etc.) channels has developed, ensuring the necessary exchange of information and the quantitative growth of universal knowledge.

Informational needs of the addressee

One of the important conditions for ensuring the socially necessary level of awareness of the information user in the field of international political, legal, military, socio-economic relations is the exact definition of his information needs.

The ratio of informational needs and interests is a complex dependence, determined by the level of social consciousness, worldview and erudition of the addressee, the specifics of professional activity, and psychological characteristics. Information needs are formed under the influence of many objective and subjective factors, primarily related to the need to solve prospective (strategic) and operational (current) tasks of international cooperation.

Let's assume that the goal of the user and the customer is to clarify the essence of the conflict between Georgia and Russia.

The essence of this conflict lies in the fact that Georgia is in the zone of interests of two powerful countries of the world - Russia and SILA.

If we consider the interests of SITA, then:

First, Georgia, as a former republic of the USSR, has a large military and scientific and technical base, which any country in the world would like to master.

Secondly, SILA recognized the fight against terrorism as the main goal of its modern policy. Muslim countries are considered the main enemies and SILA is trying to consolidate its influence over as many countries as possible in the Muslim world. And although Georgia is not a Muslim country, it occupies a leading position among the countries of its region, most of which are Muslim.

Thirdly, it is a perennial effort to reduce Russia's influence on other countries, and thereby increase its own influence.

If we consider the interests of Russia, then:

First, Russia is trying to prevent SILA from influencing Russia's near-abroad countries in any way.

Secondly, Russia is trying to quell the internal conflict in Chechnya, and Georgia, as Russia believes, as a country with a border with Chechnya, is preventing it from doing so.

Sources and channels of obtaining information
In order to find the necessary information, the range of sources of information for analysis should be determined.

There are two types of information sources:

• documentary;

• factual.

The concept of a document is used to define objects that have information on any material medium (paper, film, magnetic tape, etc.) with the help of a certain sign system, intended for transmission in space and time.

Factual sources of information contain information in the form of specific facts, events or their combination, not necessarily recorded on a physical medium. A fact is a reliable, single event or phenomenon, a specific object, presented with a detailed description of its characteristic features and properties.

When implementing the user's information needs, I mainly used documentary sources.

Requirements for sources of information
In order for sources of international information to effectively perform their main task - to convey the facts of the international situation, the following requirements are imposed on them'.

• efficiency (submission of information in the shortest possible time)

In my case, this requirement has a special weight due to the constantly changing political situation in the conflict that I am considering.

• completeness (availability of essential data characterizing the subject of the message from all possible aspects)

• novelty (availability of new data not known before)

• reliability (absence or minimal deviations compared to the actual state of the subject of study);

• brevity (minimum possible volume of messages).

Characteristics of information documents

Here are the characteristics of the information documents I used in the search process.

1. A document, like any material object, has a shape and dimensions. According to the form, the documents are:

• voluminous (books, magazines);

• planar (sheets, photos, maps, diagrams);

• tape (magnetic tapes, photo and film).

The dimensions determine the physical volume of the document, which is measured by overall dimensions, area, volume, etc.

The physical volume of books and magazines is estimated by the number of printed sheets (one printed sheet equals 40,000 characters).

2. The document has the property of discreteness.

Some documents can be divided into separate parts (separate articles of magazines and newspapers, separate sections of reports, books) or combine several documents into one.

3. The document is characterized by formal features: author, title, sign system (language), place of publication, publisher, year of publication, etc. The presence of these features makes it possible to uniquely identify any document, to combine documents into classes.

4. The information volume of the document determines the part of the useful physical volume of the document for the placement of information. The ratio of the information volume to the physical volume is called the compactness of the document.

5. The information capacity of the document is determined by the actual volume of information invested by its author in the physical volume. Secondary information documents have a greater information capacity compared to primary ones, because their main content is more concise and recorded in a document of a small volume.

6. Informativeness of a document - the amount of information obtained from a document by a specific user. This is a subjective indicator that depends on the information needs of the user and his level of knowledge. In most cases, the document contains some part of information unnecessary for a specific user, therefore the informativeness of any documentary source of information, expressed as a percentage, is always less than 100%. In different modes of document perception (preliminary reading, basic reading) by the same information user, the informativeness of the same document will be different.

The ratio of the document's informativeness to its information capacity characterizes the document's informational compactness. The information compactness of the document depends on the language and style of the author. The popularity and accessibility of the presentation facilitates perception, but stretches the text and reduces information compactness. The information compactness of a document is always less than one and to some extent characterizes the value (usefulness) of a document for a specific user.

7. The dynamic properties of the document are manifested in the possibility of its movement in space and time. At the same time, the document can exist in one copy, documents can be duplicated, copied (partially or completely), microfilmed, etc.

8. The document has the property of aging both physically and morally. Physically, a document ages when its material wears out or the recording of information is erased, morally - if the frequency of reference to the document decreases, because the information recorded in it has become widely known or new documents containing new information on the same issues have appeared.

International Information Sources and Channels Here is a list of international information sources and channels that I used to get information.

1. The "Text" channel (transmits up to 60-80% of information) and contains sources:

• Mass publications: national press, international press

• Special editions (press releases, reviews).

• Scientific publications:

• Automated databases.

2. Audio-video channel (the addressee receives up to 20-30% of information): Radio programs, TV programs, both Ukrainian and foreign information space.

3. Channel "Joker" (provides up to 1-5% of information). Random information when using Internet sources.

Search regulations

The search regulation is developed in accordance with the information requirements and requests of information users.

The database for searching for documentary sources of information includes:

• information model (hierarchical structure) and problem rubric (topics)

with the selection of specific tasks (questions) to be analyzed;

• list of fields of knowledge, science, in which information may be needed;

• a list of countries, firms and organizations where information may be available;

• a list of required types of documentary sources.

Information search methods

You should be especially careful when choosing a search method. This is due primarily to the fact that the mass media of both countries (Georgia and Russia) do everything they can to cover the events in exactly the right perspective. There are the following search methods:

• named search method;

• parcel search method;

• direct viewing of documents.

The nominal search method involves the use of nominal indicators for abstract journals, books, inventions, patent holders, company directories, etc.

The parcel search method consists in the use of prescriptive, bibliographic lists of literature, as well as indicators of cited literature.

When viewing documents directly, special attention should be paid to the following documentary sources:

• among the published:

official (directive) documents;

articles of a predictive and review nature;

annual reports of companies;

standards and technical conditions;

articles (messages of technical and economic, licensing,

economic and commercial nature;

• among the unpublished:

resolutions, decisions, protocols;

planning documents;

scientific-technical and technical-economic reviews, forecasts, reports; concluded commercial and patent-licensing agreements, contracts; The main requirement for the documents was the reliability of the information contained in the documents.

Methods of checking the reliability and validity of information

Special attention should be paid to this because of the possibility of provocative information from various political forces.

There are a number of ways to assess the real measure of reliability and validity of information:

• for the simplest verification, it is necessary to study the intentions and motives of the creator

document, analyze the conditions under which it was created;

• studying reliability, it is possible to compare the content of documents from the same source, while studying the changes that occurred over a certain period of time in different situations, it is possible to separate constant categories from variable ones;

• the analysis of detected errors, which can be classified into random and systematic, and the latter into conscious and unconscious, can help in assessing the authenticity of documents.

II.
Practical tasks:
Ш. Test tasks for self-control (questions with one correct answer):

1. The direction of research, the purpose of which is to consider various characteristics (logical, semiotic, psychological, etc.) of such a complex communicative process as a dispute.

a) Eristics

b) Critical discussion

c) Dialogue

d) Dispute

2. A dispute in the course of which argumentation is used, by which it is possible to find out how well-founded a certain point of view is. During such an argument, the proponent tries to convince the opponent of the acceptability of his point of view, while the opponent continues to raise doubts and observations.

a) Dispute

b) Dialogue

c) Critical discussion

d) Eristics

3. A communicative process in which there is an active attitude to the point of view of the interlocutor, which is expressed in its critical assessment.

a) Performance

b) Dispute

c) Monologue

d) Eristics

4. His works "Topica" and "On Sophistic Refutations", included in the "Organon" collection, are the first attempts to systematically outline the main principles of the theory and practice of disputes.

a) Socrates

b) A. Arno

c) Condillac

d) Aristotle

5. Speaking about the French tradition of the "art of persuasion", other well-known works should also be mentioned. This is "Rules for the Guidance of the Mind" (1628)

a) A. Schopenhauer

b) Blaise Pascal

c) René Descartes

d) P. Nikolay
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Theme: Management of communicative processes
Objective: to сonsider speech culture and speech etiquette in disputes, to learn how professionally to prepare for public speeches and other communicative situations

Basic notions: communication channels, communication barrier, communication action, oratorical art.
Plan

I. Theoretical questions:
1. Characteristics of the main communication channels.

2.  Selection and use of communication channels for the implementation of a communicative action. 

3. Natural, technical, hybrid, artistic communication channels. 

4. Definition of the concept of "communication barrier". 

5. Classification of communication barriers. 

6. Main characteristics of communication barriers. 

7. Entropy and negentropy of information. Social barriers.

Questions for self-control.
1. Give a general description of oratory in antiquity.

2. Name the most famous orators of the Middle Ages.

3. Development of oratory in Ukraine in the Middle Ages.

4. The main characteristics of Feofan Prokopovich's rhetoric.

5. Examples of oratorical art in Ukraine in the 19th century – the beginning of the 20th century.

Indicative tasks for examining theoretical material.
Rhetoric is the art of qualitative expression of opinions with the aim of persuasion and influence on the audience, taking into account its characteristics. This art studies the method of creating a text, determines its structure, which is most suitable for a clear and reasoned presentation of an opinion.

Dialectics - (dialectics, Greek. διαλεκτική — "the art of arguing", "reasoning") — a method of philosophy; in the general sense, is the ability to find the truth through a rational discussion between interlocutors who have different points of view.
The history of oratory preserves wonderful examples and techniques of eloquence, enriching revolutionary traditions of oral political propaganda and agitation.

Each era is characterized by its style and method in eloquence, not to mention the differences in their political orientations. But during a number of eras, especially during the periods of revolutionary upheavals and progressive development of various countries, some basic principles were formed in the art of oratory, as well as in other areas of human culture, which have a certain social value even now.

The art of oratory was known in Ancient Egypt, Assyria, Babylon, India, and China. However, its continuous history begins in ancient Greece, where the art of oratory was born out of pressing social needs and became an active tool of social progress and the development of slave-owning democracy.

Although the first reminders of oratory and its representatives are found in "Iliad" and "Odyssey", created in the IX-VII centuries. BC, the "Golden Age" of Greek eloquence came in the second half of the V century. BC, after the end of the Greco-Persian wars, when the art of oratory turns into an essential factor in the public life of Athens and a tool of political struggle. Its participants, who wanted to influence the course of state affairs, needed the ability to publicly defend their point of view, to convince and lead the people.

Learning the art of oratory, mastering it, became a necessity for all Greek citizens. It was during this period that the theory of eloquence - rhetoric, as a theoretical generalization of the practice of oratorical art, as well as a collection of rules and methodological techniques for teaching eloquence - appeared. The profession of rhetor - teacher of eloquence also appeared. The first teachers of eloquence were sophists - "traveling teachers of wisdom." They based their idea of the essence of eloquence on the relativity of truth. According to the sophists, objective truth does not exist, there are only subjective judgments about it. Therefore, one cannot assume that one opinion is true, and the other is not.

The teaching about the relativity of truth - the cornerstone of the rhetorical views of the sophists - was first opposed by Socrates and especially by his student Plato, who opposed the rhetoric of the sophists to "sincere eloquence", based on real knowledge and therefore accessible only to the philosopher. Socrates was the first to recognize the cultural, specifically "human" value of communication between people, turning conversation into a true art. In "Socratic" conversations, instead of a teacher and students, there are interlocutors, for whom there is nothing more important than getting to the truth. Only one judge is recognized - the seniority of opinion.

The greatest political orator of Ancient Greece was Demosthenes (384 BC). As contemporaries testify, the public greeted Demosthenes' first speech with a hail of mockery: the gruff and naturally weak voice of the orator did not impress the temperamental Athenians. But in this feeble-looking young man lived a truly powerful spirit. With constant work and training, he won a victory over himself. In the ancient writers we find: "He overcame unclear, lisping pronunciation by putting pebbles in his mouth and reciting excerpts from poems to memory, strengthened his voice by running, talking on steep climbs..."... To get rid of the involuntary twitching of his shoulders, he hung over a sharp spear that caused him pain with any careless movement.

Perseverance and energy won. Demosthenes overcame physical deficiencies, perfected his oratorical technique, and became the greatest political orator. With his example, he confirmed the most important principle: almost anyone can become a speaker, if he does not regret the time and effort. At the same time, of course, it is not necessary to use the "methodology" of Demosthenes, although we meet followers of his extraordinary methods even in later times. So, at the beginning of our century, Rion, a twelve-year-old teenager, made speeches with stones in his mouth on the banks of a loud Caucasian river. The teenager's name was Volodymyr Mayakovsky.

The orator and great political figure Demosthenes in his speeches called on the Athenians for a vigorous policy, exposing the inaction and corruption of the Athenian rulers, and tried to unite the dwarf Greek states to fight the enemy together. His fiery speeches were the result of a lot of work, and his oratorical techniques were based on a deep knowledge of the psychology of the listeners. Demosthenes harmoniously combined oratorical skill with the passion of a fighter, convinced of the rightness of his cause. "It is not the words or the sound of the voice that make up the glory of the orator, but the direction of his policy," he asserted.

Along with Demosthenes, Ancient Greece gave a whole galaxy of outstanding orators who perfectly mastered the art of the spoken word and the logic of persuasion, who were able to exert the necessary influence on the crowd, often prompting it to direct actions. In the list of famous orators of that period, we find the names of Pericles, Isocrates, Gorgias, Lycurgus, Lysias, Aeschines, Hyperides and other masters of eloquence.

In the 5th century B.C. the art of public debate reaches a significant flowering. The sophists, who made a significant contribution to the development of the logic of thinking and arguments of the classical period, were distinguished by their special skill and dexterity. At the same time, the sophist system of evidence was based on the deliberate use of false arguments, so-called sophisms - tricks disguised by external logic. As will be shown later, false "sophistry", replacement of serious evidence with empty verbal equilibrium is a characteristic feature of modern Western eloquence as well.

The greatest thinker of antiquity - Aristotle (384 BC) summed up the results of the ancient Greek period in the development of oratorical art. His most important work on the theory of eloquence - "Rhetoric", written around 330 BC, represents the first truly scientific development of the art of oratory.

If before Aristotle, all theorists of eloquence were limited almost exclusively to the list of oratorical techniques, then for the first time he gave scientific justification to the art of oratory as a special type of human activity, defining rhetoric as "the ability to find possible ways of persuasion regarding each given subject." For many centuries, theorists of eloquence adhered to the views and principles of Aristotle, only developing and reworking them to one degree or another.

With the establishment of Macedonian rule, along with the death of political freedoms in Greece, the decline of oratory began. There was no place for him in the new society as a means of political struggle. Only ceremonial eloquence, which developed somewhat later into the so-called Asian eloquence, which flourished especially in the Hellenistic countries of Asia Minor, retained its significance. The cult of effective speech and recitation in the II-III centuries. N. e. was pushed to its extreme limits, and in fact, eloquence deprived of high socio-political content degenerated into eloquence.

However, oratory did not die with the fall of Greece. He was destined to be reborn and survive the second "golden age" in the Roman landowning republic from about the II century. B.C. thanks to the Greek emigrants who introduced the Romans to the history of the eloquence of their country.

The transfer of oratory to new ground was not purely mechanical. Here it was qualitatively transformed, creatively developed, brought into line with the national characteristics of the country and the requirements of the historical moment. The specifics of the life and state system of the Roman Republic brought judicial and political eloquence to the fore. It was in it that Roman orators achieved the greatest success.

At the origins of Roman eloquence stood such wonderful orators as Cato the Elder, the Gracchi brothers, Mark Antony, Crassus, and Hortensius. Gaius Crachus was the first in Ancient Rome who literally turned his face to the people: orators spoke to him, addressing the senate, judges - their speeches were not intended for people in the square. Turning to face the people, Gaius Gracchus showed that he was looking to them for support and justice, recognized their power, and considered their opinion decisive. Many Roman orators began to address their listeners, to study their psychology, interests, and tastes. From now on, oratory meant not only what and how to say, but also to whom, to which audience.

An outstanding personality of republican Rome was a significant statesman and politician, philosopher and writer Marcus Tullius Cicero (106-43 BC), who entered the history of world culture as a brilliant orator. Being the greatest theoretician of the art of oratory, he believed that eloquence has an exceptional power of influence, which is absolutely necessary in the business of managing the state and, therefore, everyone who entered the field of public activity must possess it. In the famous treatises on the art of oratory ("On the Orator", "Brutus", "The Orator"), Cicero depicts the manner of the "ideal orator" - a convinced of the rightness of his cause and a comprehensively educated political figure.

In the art of oratory, Cicero especially highlighted the depth of the content, which did not mean, however, denying or belittling the role of the presentation form. "Wisdom in content," he wrote, "without eloquence does little good for states, and eloquence without wise content mostly does too much harm and never benefits." The speaker faced three main tasks:

To prove one's position, that is, to demonstrate the truth of the presented facts and arguments.

Deliver aesthetic satisfaction.

Influence will and behaviour, encourage people to be active. Antiquity appreciated the merits of Cicero: even during his lifetime, he was called the father of Latin eloquence and literature. The Renaissance showed great interest in him. The Great French Revolution of the 18th century. resurrected Cicero as a political orator. The great Russian scientist and poet MV Lomonosov highly valued him. Cicero also had a certain influence on the Russian Decembrists, who saw him as a fighter for republican freedom.

In the period when the Roman society was going through the process of economic and spiritual decline, another great rhetorician - Marcus Fabius Quintilian (30-96 BC) lived and created. As in Ancient Greece, the art of oratory here too began to quickly lose its significance as a tool of social struggle, becoming more and more closed in on itself and turning into a chamber, declamation art for the chosen ones. Quintilian was one of those who tried to oppose it. He spoke with the slogan of a return to the classical eloquence of Cicero and led the fight against the supporters of his new, "theatrical" style.

"Rhetorical instructions" of Quintilian - the capital work of 12 books - a real encyclopedia of rhetoric, a summary of the achievement of the oratorical art of the classical period. But Quintilian failed to resurrect "great eloquence." It disappeared along with republican institutions. And with the fall of Rome, the ancient, classical period in the development of oratory art ends.

Thus, already in the rhetoric of Ancient Rome, all the main elements of the theory of oratory are distinguished. At the same time, the "synthetic" character of eloquence was defined as an alloy of enormous work, talent, knowledge and deep conviction of the speaker. It is from those times that oratory becomes a means of persuasion, a weapon of political struggle, and great orators are both people's tribunes and statesmen.

Among the sculptural decorations of medieval temples and palaces, in the mosaics, paintings and ornaments of most Western European countries, we often find images of female warriors in tunics and helmets. This is Calliope - the eldest of the nine ancient muses, the patroness of epic poetry and oratory. Sometimes she extends her hand in an expressive oratorical gesture, and Cicero is always at her feet. But it is unlikely that the image of Calliope testifies to the continuity between ancient and medieval rhetoric. It is rather a monument on the grave of ancient oratorical art, buried by feudalism and Christianity.

The official ideology of feudalism, close to the theological concept of the Christian Church, proclaimed the inviolability of the existing order, the divine conditioning of feudal inequality. The traditions of Demosthenes, Aristotle, Cicero and Quintilian, who saw oratory as a means of persuasion and political struggle, turn out to be incompatible with the Christian dogmas of humility and unquestioning faith. In fact, the first Christian preachers, engaged in the spread of religion among the Greeks and Romans, who understood the art of oratory, were forced to use the same techniques as pagan orators in the heyday of ancient eloquence.

The famous preacher Grigory the Theologian thought that "verbal art, in itself, regardless of the ideas of paganism expressed by it, does not at all contradict the spirit and content of Christianity, and therefore can serve as an excellent means for bringing Christian ideas to people's consciousness and persuasion."

However, the Christian clergy borrowed only the external and superficial from classical oratorical art, killing everything alive in it and perpetuating the dead. Sermons of the "fathers of the Christian church" Tertullian, John Chrysostom, blessed Augustine and others formed the basis of homiletics - the theory of church preaching. "Probably, never before," wrote Academician H.P. Frantsov, "the ancient idea of the conditioning of the social state by divine destiny was expressed with such repulsive completeness as in the writings of the "fathers of the church."

A medieval orator, a church preacher, did not have to compose his own speeches. His task was reduced to the transmission of dogmas of faith and the interpretation of biblical legends. Due to the poverty of maintenance in the church sermon, form, external beauty and eloquence come to the fore, which are strongly reinforced by musical, lighting and other effects. The main principle of church preaching is not persuasion, but inspiration.

However, the enormous role of church preaching in middle age cannot be underestimated. The church and, in particular, spiritual eloquence were ultimately the main and most effective means of religious and ideological influence on the masses. In the era of feudalism, church eloquence exerted a huge influence on the entire culture, combining, in fact, with the prevailing philosophy at that time - scholasticism, which was based on a system of speculative, speculative, purely formal logical arguments aimed at theoretically justifying and "proving" the dogmas of the church . Appealing to quotations from the holy scriptures, the works of the church fathers becomes the main way of proving the "truth" of certain provisions.

Starting from the XI century. scholastic rhetoric is actively included in school education along with grammar and dialectics, making up the trivium - the "upper floor" of the seven arts of the Middle Ages ("the lower floor" - the quadrium included arithmetic, geometry, astronomy, music). Scholastic rhetoric is characterized by formalism, abstractness, verbosity, and clutter of ready-made formulas.

In the Middle Ages, there was a rebirth and even a complete degeneration of classical rhetoric, which took the form of church preaching.

The birth and development in the bowels of the feudal society of capitalist relations sharpened and destroyed the economic foundations, as well as the system of ideological and cultural views of the Middle Ages based on them. Works of literature and art of humanism were created, glorifying man and his right to earthly happiness. For the first time in many centuries, the orator also got the opportunity to address the earthly problems of our time, to speak out against the dominance of the Catholic Church and ascetic morality. Eloquence becomes a means of consolidating anti-feudal forces and revolutionary struggle. This time nominates such people's tribunes as Guillaume Kahl - the leader of Jaqueria in France, John Ball and Wat Tyler - leaders of peasant uprisings in England, Jan Hus and Jan Žižka - in the Czech Republic.

Italian humanists of the Renaissance turned to ancient culture forgotten in the Middle Ages. Renaissance culture is characterized by a living combination of the old and the new, the unity of manner and logic, the close connection of art and science.

In Italy in the XIV century. diplomatic and solemn eloquence flourishes. Academic, judicial, and military eloquence is successfully developing at this time, and secular eloquence exerts a strong influence on church preaching, which is often filled with philosophical and even worldly content.

In all European countries, the art of oratory becomes an integral element of the culture of the new time, an undoubted step forward compared to the scholastic rhetoric of the Middle Ages, expressing the class interests of the rising bourgeoisie.

Already in the pre-feudal period, along with folk songs, several types of Russian eloquence can be found. Political eloquence is highly developed. An orator's speech is heard at meetings of elders, people's meetings, which represent the highest authority in ancient Russia. This speech is distinguished by the clarity of the composition, extreme brevity, high imagery, and the ability to concisely and energetically express the political program. Diplomatic eloquence is developing in the negotiations of Russian princes. One of the first serious Russian diplomatic actions dates back to the 10th century, when after the famous victory of Prince Oleg near Tsargrad, princely ambassadors concluded the Treaty of Russians with the Greeks.

In Ancient Russia, great importance was attached to military eloquence. Princes and voivodes appealed to the army and the people to do everything to defeat the enemy - "The Tale of Temporary Years". A wonderful monument of the military and political eloquence of Kyivan Rus is "The Word about Igor's Regiment" - a work of several genres: oratorical speech, military novel, heroic song.

In European countries, judicial, parliamentary, and ceremonial eloquence developed intensively during this period. In England in the 16th century. rhetoric is studied from the works of Quintilian and Cicero in Cambridge and Oxford. In the first half of the seventeenth century, it was included in the list of academic subjects at Harvard, and then at other US universities. The theory of oratory made a significant step forward in the writings of the famous humanist F. Bacon, the founder of English materialism, who put forward the main task of rhetoric to connect reason with imagination for better realization of the idea.

The French bourgeois revolution shook all of Europe and set millions of people in motion. At that time, a bold revolutionary word acquired great importance, the orator's rostrum became a place of struggle again. The fiery tribunes of the revolution were Robespierre, Marat, Danton, Saint-Just and others.

In the theory of oratory at the end of the twentieth century, there is a desire to combine the provisions of old rhetoric with the latest scientific data. More and more attention is paid to accounting for the psychology of the masses, the impact of the speaker's personality, and the emotional impact of words. The foundations of the bourgeois theory and practice of manipulating the consciousness of the masses in the interests of the power of the wealthy are being laid. Currently, in Western countries, public speaking is considered as an effective means of ideological influence, which is not inferior in power to mass media. The skill of public speaking is extremely important in the ideological struggle, it serves as an effective means of gaining authority and popularity in the political arena.

In our time, the importance of a living, public word is being revived again, which is becoming the object of more and more numerous scientific studies, in which thousands of scientists participate. In addition to studying the history of oratory, they are attracted to problems related to the impact of speech, persuasion, inspiration and other aspects of the effectiveness of the spoken word.

Thanks to the rapid development of television, it seems that the whole world is talking to us, is present in our homes. Intercontinental "bridges", "round" tables, meetings in studios with great politicians, scientists, artists - one of the bright signs of modernity. Rapid changes in a democratic society are pushing out the era of reading printed texts from high stands, replacing them with the emotional and lively speech of modern speakers.

II.
Practical tasks:
Ш. Test tasks for self-control (questions with one correct answer):

1. The "Golden Age" of Greek eloquence came in:

a) the 5th century B.C.

b) the 10th century B.C.

c) the 3d century AD.

d) the 5th century A.D.

2. The orator who became famous was hoarse by nature and with a weak voice

a) Plato

b) Demosthenes

c) Socrates

d) Aristotle

3. An example of diplomatic eloquence of Kyivan Rus is:

a) Treaty between the Russians and the Greeks, X century.

b) A word about Igor's campaign

c) Russian truth

d) Teaching children

4. Ancient muse, patroness of epic poetry and oratorical art -

a) Terpsichore

b) Clio

c) Euterpa

d) Calliope

5. The author of the work "Rhetorical Instructions" -

a) Cicero

b) Socrates

c) Quintilian

d) Plato
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